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Design Guidelines Handbook 7

. BROADWAY

This seventh handbock is an addition to a set of six books (released in 1998), that outline
the development rules of the Oceanfront Redevelopment Zone. These documents are
produced for the City of Long Branch, New Jersey, by Thompson Design Group, Inc. of
Boston, Massachusetts. They may not be reproduced in part or whole, transferred, or used

in any manner other than for which they are issued, and without the express written
consent of Thompson Design Group, Inc.

Copyright Thompson Design Group, Inc. 2002
368 Congress Street, Boston, MA 02210
All Rights Reserved Long Branch, New Jersey

Long Branch Redevelopment Plan

Cover page illustration: Broadway looking East from Second Avenue, ¢.1930.
Prepared by:

N S d . . THOMPSON DESIGN GROUP
Frontispiece illustration: Broadway looking East from Third Avenue, ¢.1900. . PLANNING URBAN DESIGN ARCHITECTURE
368 Congress Street
Boston, Massachusetts 02210

Hlustrations from the collections of Gene Sormma and Pat Schneider. boration with
In collaporation with:
Greenbaum, Rowe, Smith, Ravin, Davis & Himmel LLP
$pecial Council for Redevelopment
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Broadway looking East from Second Avenue, c.1930.

_LETTER FROM THE MAYOR

CITY OF LONG BRANCH, MUNICIPAL BUILDING, 344 BROADWAY, LONG BRANCH, N. J. 07740 (732) 222-7000

May 15, 2003

ging from the momentum of successfully launched redevelcpment of its Oceanfront, the

Sprin
ixth and largest sector of redevelopment with the main

city of Long Branch is opening its s
street, Breocadway, at its core.

City Goals
Derived from extensive community participation, specific goals drive the rejuvenation of

Broadway today with principles shaped for the commercial corridor, adjacent neighborhoods,
and the public realm. These are:
. Hometown Downtown. Broadway’'s future growth is linked te the well being of the neigh-

borhoods around it. The City actively envisions compacttinfill development around
new and improved community-oriented schools within a short walk of Broadway.

« Walk to Work. The goal is to co-locate new mixed-income residential development near
new employment and entrepreneurial cpportunities on Broadway.

« Urban Campus. The opportunity to leverage cultural and educational institutions
including Long Branch schools, Brookdale Community College, Monmouth Mesdical Center
teaching programs, the New Jersey Repertory Theater, Shore Institute cof Contemporary
Art, and Monmouth University. The City hogpes to stimulate student housing along with
vocational training and internships within the Broadway Cyber District.

+ A Regiconal Downtown. Retail and commercial development around Broadway is planned
in the context of regional transportation: the Long Branch train station, and the
proposed Long Branch Pier and Ferry service, both within 3 blocks of Broadway.

Guidelines
These Guidelines express the rules for:

.« Commercial sub-districts of Broadway which target synergistic tenancy-interrelated
businesses and services, building up critical mass to create a competitive retail
digtrict.

« Residential areas, that encourage a variety of compact mixed-income urban housing types.

- The Public Realm, which describe a regime of shared parking amid street and park
fronting develcpments that optimize public space use arcund the cleck by visitors
and residents.

In particular, these Guidelines invite well-scaled contextual revitalization of Long Branch’s
downtown as a vital and welcoming place for people.

Very truly yours,

Adam Schneider
Mayor



1/ PREFACE BROADWAY SECTOR 3

BROADWAY: THE SIXTH REDEVELOPMENT SECTOR CONTEXT PLAN — = § _ =

Design Guidelines Handbook 7, for Long Branch’s historic “main street,” Broadway, is a
result of an eighteen-month community planning process, which attempts to connect the
legacy and dreams of Leng Branch citizens to define the center of public life in their City.

The ongoing Oceanfront Redevelopment Program over the past six years has brought
Long Branch the attention of investors and visitors from around the State, and with it the
unigue opportunity to revitalize the Central Business District and the neighborhoods
around it.

The Visions that drive this revitalization plan are:

> To build a Hometown Downtown, where the needs of Long Branch’s growing
residential base are met;

> To strive for a Walk to Work City where diverse job and housing opportunities are
Created:;

> To create an Urban Campus, that takes advantage of the energy and optimism of
this City’s learning institutions, and:;

> To re-establish a Regional Downtown for surrounding Communities, as a
commercial and entertainment center.

These Guidelines are written to direct in an orderly and meaningful manner the
incremental interest and actions of developers, businesses, and users, to long-term
community goals as managed by its stewards.

0 500 1000 @
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Sector 6: Broadway

=
o

BROADWAY SECTOR 4

GOALS

> To reestablish Broadway as a sustainable retail main street surrounded and
supported by diverse, vital urban neighborhoods.

SECTOR PLAN

> To reestablish the historic, social, and commercial connection and interdependence of
the Oceanfront and the main retail street, as a street serving local and regional needs.

> To strengthen the viability of the main retail street of the city by encouraging strategic
infill projects on Broadway.

> To facilitate retail that supports a wide range of goods and services that will serve
both the immediate community and the larger region.

> To strengthen the interdependence of Broadway and its surrounding residential
communities by facilitating a range of everyday commercial services, increasing
housing opportunities, improving access, creating employment opportunities through
new commercial developments and businesses, and encouraging social interaction.

> To create residential communities of sufficient density that will sustain a vital urban
community and support a retail street.

> To create diverse housing opportunities—rental and ownership—ranging from
affordable to market rate that will serve a wide spectrum of users.

> To establish a center for the arts that will attract artists from the whole region.

> To act as an incubator for new businesses and to provide live-work space to
encourage a vibrant downtown residential community.

Note: The Chelsea, Garfield, Lippincott and Monmouth Overlay Zoning Districts
are identified as areas where current zoning regulations will be adapted by creating

overlay zoning districts that will allow for the densification of the residential
neighborhoods.
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2| GENERALIZED LAND USE

GOALS
The land use categories provide opportunities for creating a sustainable mix of commercial,
civic, entertainment, and residential uses to facilitate a vital urban community.

INTERNAL BALANCE ON RETAIL CORRIDOR

To create synergies between commercial uses that will result in a viable commercial
downtown—consisting of a wide range of complementary retail, businesses and civic
uses—that serve the immediate community and are a regional attraction.

CONNECTION TO NEIGHBORHOOD AND RESIDENTIAL DENSITY

The plan increases residential density in areas adjacent to the commercial sirip where a mix
of commercial and residential uses are encouraged in a transitional residential zone
(Downtown Residential / Live-Work zone). An increase in residential density in neighborhoods
to the north and south of Broadway is alse encouraged.

PARAMETERS FOR ESTABLISHING LAND USE CATEGORIES

Land Use categories are based on existing lats, existing uses, historic uses, emerging
patterns of use, and accessibility to existing streets, Spatial opportunities provided by existing
building stock are critical as the commercial area is already largely built up and has to
function within its current capacity. Land use also takes into account the area’s diversity—
both in terms of commercial opportunities, and users and residents.

o] b
Soond ©

SECTOR LAND USE CATEGORIES

PROPOSED OVERLAY ZONES

BROADWAY SECTOR 5

R
R

L ‘.J-- i

REGIONAL ENTERTAINMENT/
COMMERCIAL

CMIC/

COMMERCIAL

DOWNTCWN

COMMERCIAL

REGIONAL
COMMERCIAL

DOWNTOWN RESIDENTIAL /
LIVE-WORK

CIVIC/RECREATIONAL

L

R5: 1-4 FAMILY RESIDENTIAL

R4: SINGLE FAMILY RESIDENTIAL

INDUSTRIAL OVERLAY

- PARK/TRAIL
h
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i3 | GENERALIZED LAND USE

Permitted Use 1 (of 3)

GOALS

The geal is to restore Lower Broadway,
traditionally the downtown of Long
Branch, as the principal commercial
district of the city. The commercial
carridor should accommodate rich and
varied uses along the length of Lower
Breadway to stimulate retail irr al? areas.
A diversity of attractions will bring people
together from all parts of Long Branch
and neighboring communities. The
strategy is to group merchants in related
zones for effective merchandizing and
with convenience of shopping. The district
will attract different age groups and
interests for a good social balance.

APPROACH

We have identified and classified uses
according to desirability. Accordingly most
desirable uses are designated as Primary
Uses and the next tiers of desirability as
Secondary Uses and Tertiary Uses.
Desirable uses are seen as primary which
draw customers for main street businesses
within the context of the Redevelopment
Process. These preferred primary uses shall
also be given preference over other
permitted uses in RFPs in the
Redevelopment Process. Most desirable
uses are incentivised with lower parking
requirernents (see Parking, pp.14-15).

RULES

f. There shall be no change of use
without approval of the City
Redevelopment Authority and the
Planning Board.

ii. The developer shall demonstrate
compliance with the redevelopment
plan, including parking. The agreement
shall provide for an annualized
contribution to the Long Branch
Parking Authority for provision of
required parking spaces which are not
provided by the developer directly
(see Shared Parking, p.13).

iii. Prospective tenants for art studios and
workshops must be certified by the
City/the Long Branch Arts Council

before developer agreement is issued.

iv. All Educational and Community
Institutions must be approved by the
City as contributory to the Broadway
business district.

LAND USE zoNES: [l Regional Entertainment/Commercial

The lend use area is a destination entertainment disinct anchored by
major performance art venues Theaters and cinema anchors are
envisaged In existing histonical theater venues Related educational
institutions and incubators, complemented by entertainment and
youth-ornented businesses, restaurants, cafes and music clubs, waill
comprise a late night distnct with a vital street presence The area 15
composed of a number of existing buildings wiith infill opportunities
Spillover uses and events in streets and alleyways are encouraged

The land use area consists of two facing half blocks fronting on
Broadway between Second Avenue and Memaornial Parkway/Liberty
Street, and two corner sites fronting on Broadway immediataly west
of Liberty Street/Memarial Parkway

LAND USE zZONES: [l Civic/Commercial

EMIOUR
= Destination entertainrment
vernues

Sy
GED

> Entertainment-related businesses

> Institutional instreutions related
tn the aits

> Speaialty and regionally
onented retal

> 24-hour street- and might-
oriented uses

> Youth-crienied retail

PRGHIBITED
> Adult entertainment

> Automotile service station /
Auto repair

> Banks

> Business services

> Gamung galleries

> Residential

> Service retall on ground floor
> Utilities / Telephone

> Warehousing/Storage

> Any uses not specifically listed

PROHIBITED

> Automobile service siation/
Auto tepan

> Residential
> Specialized equipment
> Vehicle showrooms and repairs

> Any uses not specifically listed

Two distinct paicels comprisz this land use area The first land use area 1s envisioned as a joint development
of awvic and commercial uses on two Broadway fronting parcels adjoining Rockwell Avenue. The second land
use alea, currently occupied by City Hall, 1s bounded by Broadway en the north, Slocum Avenue on the east,
and rail tracks on the west The area alse includes the Municipal Library and Slocum Park. Civic and
commercial uses can be accommodated In existing structures or a new development. Encourage joint

development of anchor civic and commercial uses

PERMITYTED

PRIMARY USES

1. Performance Art Venues
Gross floor area per establishment must be
between 18,000 - 40,000 sf, such as
> Cinemas
> Theaters s

.
2. Art and Entertainment Educational
Institutions/Incubators related to

the arts
On upper floors only
Gross floor area per estabhishment must be
between 3,000 - 15,000 sf, such as:
> Art studios and workshops
> Culmnary school
> Dance studio
> Fashion design school
> Music instruction
> Theater workshops

SECONDARY USES

1. Restaurants
Gross floor area per establishment must be
between 500 - 5,000 sf, such as
> Corner restaurants and cafes with retail
> Full service anchor restaurants/
Function rooms
> Informal lunch and dinner cafes
> Restaurants with dancing or live music
> Sidewalk cafes that encourage spillover
In stregts

PERMITTED

PRIMARY USES/ANCHOR USES
1 Lifestyle, Apparel and General
Merchandise

Gross floor area per establishment must be
between 30,000 - 75,000 sf

Mimmum deve!o}:ment tract size 4 acres

2. Municipal /Civic such as: -
> City Hall
> Community hall and exhibition hall
= Municipal Courts
> Police Station
> Public Library

3. Office
On upper floors only, such as'

s
> Corporate offices
> Professional groups

2. Bars and Clubs
Gross floor area per establishment must be
between. 500 - 7,000 sf, such as.
> Billards hall
> Clubs showcasing local bands
> Cyber cafes
> Dinner theater and cabaret
> Late night cafes
> Pubs, brew pubs/ Micro-brewery
> Small dance dubs

3. Entertainment Related Businesses
On upper floors only
Gross floor area per establishment must be
between 1,000 - 10,000 sf, such as
> Art galleries
> Film and video production
> Multi-media studio g
> Music praduction
> Offices
> Phatographer’s studio
> Radig, TV station, news and print medsa
> Rehearsal rooms

4, Specialty retail
Gross floor area per estabfishment must be
between 500 - 4,000 sf, such as
ENTERTAINMENT AND ARTS RELATED
= Arts, crafts and design supplies
> Books, news, comics, music and media
> Film developing and camera supples
> Frame shop, prints and photography

ACCESSORY USES

Must accompany Permitted Uses (on the
same development tract) such that the
total area of accessory uses constitutes no
more than 10% of the gross floor area of
development, such as

> Coffee shops and cafes

> Fast food

> Pharmacy

> Specialty retal

<

BROADWAY SECTCR 6

> Novelty store and souvenits
> Paint store

YOUTH APPAREL AND ADORNMENTS
Gross floor area per astablishment must be
between 500 - 3,000 st, such as

> Jewelry/Wearable art, hand knits,

scarves

> Shoes and accessories

> Tailor, seamstress and custom designers

> Vintage clothing

SPECIALTY FOOD
Gross floor area per establishment must be
between 500 - 3,000 sf, such as:

> Coffee roastery

» Ethnic food stores, and bakenies

> lce cream shop

> Liquoy, gourmet foods and wine shop

> Pastry and coffee shop

SPORTS AND RELATED ACCESSORIES
Gross floor area per establishment must be
betwean 500 - 5,000 sf, such as

> Bike shop/Bike rentais

> Kite shop

> Sportswear and equipment

> Surf shop

CONDITIONAL USES

1. Food Production
Conditional upon: Must inciude an on-
site retail outlet assnciated with food
production



2| GENERALIZED LAND USE

Permitted Use 2 {of 3} For overall goals, approach and rules for Permitted Use, refer to page 6.

LAND USE zONES: Il Downtown Commercial

This land use area 15 a fuil-service downtown commercial district offering a con-
ttuous and varied mix of retal and services it consists of numerous buit-out
blocks fronting on Broadway, a traditional retall street, with opportunities for con-
textual infill Continuous pedestrian-onented retail with glass storefronts and fre-
quent entrances will encourage watking and window-shopping and will result in
multiple sales Freestanding uses are discouraged while wholesalers and ware-
housing 1s prohubrted

ENCOURAGED

> Street-oriented commercial uses on upper
floors

> Uses that serve surrcunding neighbarhoods
" and a larger (criywide} market

DISCOURAGED
> Services on the ground floor

> Warehousing
> Wholesalers

PROHIBITED
> Adult entertainment

> Automobile service station /Auto repair
> Funeral homes ‘

> Offices on the ground floor

> Residential

> Vehicle show room and repair

> Warehousing / Siorage :

> Any uses not specifically listed

PERMITVED
PRIMARY USES

1. Artist Studios and Workshops
Upper floors only

2. Downtown Retail .
GENERAL ANCHOR COMMERCIAL -

Gross floor area per establishment must be fi

up to 15,000 sf, such as

> Drugstore/Pharmacy
. > Grocery/General store

GENERAL COMMERCIAL
Gross floor area per stablishment must be
between 500 - 3,000 sf, such as

> Books, video and news

> Camera shop, film and developing .

> Computer store/

Software and accessories

> Elactronics

> tlonist

> Gift shop and cards 3

> QOffica supplies

= Tobacco shop ~ “

3. Apparel and Accessories
Gross floor area per establishment must be
between 1,000 - 5,000 sf, such as
> Athletic apparel and sporting goods -
> Children’s apparel and accessories
> Fashion, apparel and accessories (men
and women)
> Footwear - . :
> Unisex and casual clothing

4. Cyber Businesses

Upper flocrs only
Gross floor area per establishment up to
15,000 sf, such as :
> Applications service providers
> Cyber health club
> Data communications businesses
> image processing
> Information technology/ -
Software engineering :
> Internet service/ Telephony prowders
> Medical technologists
> Seat management SEIVICES
> Tele-radiologists
> Telemarketing
> Video conferencing service

B -, > Ethnic restaurants

- - SECONDARY USES

1 Service Retail

Gross floor area per estabhshment must be

between 500 - 1,500 sf, such as
. > Barber shop/Hair and nall falogs

- Beauty shop :
" > Copy shop and business servn.es L

.- > Jewelry and watch reparr -

> Laundromat/Dry deaning
> Shoe repair shop

- > Tallor/Cobbler "
> Trauel agem /

2 Speualty Retall )
Gross floor area per establishment must be
between 500 - 3,000 sf, such as
= Arts, crafts and handicrafts
> Beauty products and cosmetics
> Specialty foods '

3. Professional Services/Office
No more than 1,000 st on the ground
floor of any building may be office space
Gross floor area per establishment must be
between 1,000 - 5,000 sf. such as
> Business support services, printing,
. copying machines, and supplles )
> Finanaal services
> Legal services and attorneys
> Professional offices, e g doctors,
archn;ects and contractors

4, RestaurantslBar

Gross floor area per estabhshment musr be
between 500 - 3,500 sf, such as

> Coffee and snack shops

o> Local taverns 4L .
* > Restaurants and cafes . 07

. Hotel/Business Suites

between 10,000 - 60,000 sf and mini-
mum Size for hotel room must be 250 sf
o such as - ] S

> Business suites
> Extended stay

Gross floor area per estabhishment must be

'> Guest services: Gift shop, coffee shop,
restauram rental and travel mformatlon .

TERTIARY USES

1 Home Furnlshmgs
- Gross floor area per estab!rshmenr must be
between 1,000 - 6,000 sf, such as
> Antiques
-.. » Bath shop
* > Furniture and house wares :
> Hardware store -
> Home decorating
> Lamp and lighting store
. > Paint shop
> Restmatlon hardware and collectables

2. Medical Services
Upper floors only

" Gross floor area per establishment must be <.~

* between 500 - 3,000 sf, sucl] as

- > Health center -
> Health professional offlces

* 3. Banks

Gross floor area per establishment must be
between 1,000 - 3,000 sf ]

BROADWAY SECTOR 7

: CONDITIONAL USES

1 Live-Work

Upper Floors onfy _
Residential 1s subject to the following con-
dittons for bath the structure and the
buifding unit
" > Residential use may only constrtute a

* maximum of 50% of the live-work

space

> Residents must engage 1n the

- co-located business

> Résidents must work in the workspace

2 24-Hoﬁr Convenience Stc;re

Gross floor area per estabiishment must be
between 500 - 3,000 sf

Conditional upen. Must not be located
adjacent to a residential area

» 3. Educational and Comrﬁunlty g
Gross flaor area per establishment must be
between 2,000 - 4,000 sf, such as
- > Arts-related schools
> Community clubs and centers
Conditional upon: Public commercial use
must be located on the ground floor,

. Institution’s focus must reiare to Jocal
S needs RO §

4. Communlt'y Colleges

Gross floor area per establishment must be
between. 2,000 - 10,000 sf _
Conditional upen- Public commercial use
must be located on the ground floor,
Instrtution’s focus. must relate to focal
needs ’

5 P.erforr'nance Art Venues

" Gross floor area not to exceed 10.000 sf,
‘such as

S Theaters and cinemas

Conditional upon' Fit with existing
. venues/groups on Broadway




3|URBAN FORM - BROADWAY SECTOR 9

URBAN FORM PLAN
GOALS - o

The goal is to build a close relationship between built and open areas by maximizing street
franting uses, controlling street scales, encouraging zero-lot line development and minimiz-
ing marginal utilization of land given to driveways, unusable setback easements, stand-alone
development, and underutilized parking lots.

This Urban Form plan illustrates the buildable footprints and block sizes in the Historic
Broadway corridor that are implied by a combination of Utilization and Site Organization
rules, as follows:

1. Block sizes in Redevelopment areas are defined (constrained) by:

i. Mandatory Reservations of land, such as parking lots and buffers.
ii. Existing R.O.W.5.

iii. Easements deemed mandatory for parking, buffers, large tracts and
substantially buitt sites.

iv. Existing ownership (especially in infill sites).

v. New R.O.W.'s completing a street circulation pattern.

vi. "Frontage Street:” Broadway.

2. "Buildable"” Envelopes on these blocks are further constrained by:

i. Frontage of tract.
ii. Mandatory and advised setback.
iii. Bulk requirements.
iv. Height relationships between existing and proposed uses.
v. Existing buildings on Broadway.
vi. Need to unify fragmented parking lots off Broadway.

vii. Mid-block Parking and Service easements (alfeys).

g q—ﬁ-_lejuD o

a

~fon 000

3. Land use applicable to these envelopes is determined by the generalized land use plan,
based on frontage characteristics of existing lots.

4. Contextual green space is envisaged around key building clusters.

REGIONAL ENTERTAINMENT/ ‘ REGIONAL R5: 1-4 FAMILY RESIDENTIAL ) BUFFER
COMMERCIAL COMMERCIAL
CwIC/ DOWNTGWN RESIDENTIALS R4: SINGLE FAMILY RESIDENTIAL PARK/TRAIL
COMMERCIAL | LIVE-WORK‘
DOWNTOWN e CIVIC/RECREATIONAL s INDUSTRIAL
COMMERCIAL _l |

Lt pi=——=|
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URBAN FORM

Density and Ground Coverage

GOALS

The Broadway Commercial Sector is planned as a full-service downtown commercial district
with civic, recreational and urban residential uses. Historically Broadway was a fully built-out
retail street with continuous building frontage on the main street. New infill developments
will be consistent with the historic density and urban form of the street, while corresponding
to contemporary access and parking requirements. Variation in density is desired at all
Broadway intersections to yield signature corner buildings.

The proposed density is determined by the density of the existing build-out, the available
parking supply, and the parking requirements for new infill development.

A minimum thresheld density is proposed for the Downtown Residential /Live-Work zone in
order to achieve a critical concentration of residents and businesses to make this a viable
pedestrian-oriented commercial district,

RULE
i. All lots must front on an approved public R.OW..

MOTES
Pervious Coverage

The following are recognized landscape treatments. Pervious coverage treatments must be
accompanied by planting requirements.

i. 100% of mandatory buffers and setback landscape including area under planting.

ii. 100% of pervious landscaping and water retention features,

ii. 75% of grass block pavers or open faced pavers set in parking/service areas.

v. 100% of areas under gravel and stabilized stone dust without an impervious base layer.

v. 25% of areas paved with brick set in sand, without an impervious base layer.
MINIMUM DENSITY WITHOUT
STRUCTURED PARKING

RULES

MAXIMUM DENSITY WITH
STRUCTURED PARKING

Regional Entertainment/ = .
- Commercial - g :

No less than the existing FAR or a pro-

posed FAR of 1, whichever is greater v

i New builldings on vacant siies 4 floors

| il New bulldings replacrr{g ’émsﬂ.ng builld- -

AR o
Civic/Commercial | | No less than the existing F or a pr

posed FAR. of 0.8, whichever is greater .

_:;i No less than the émstmg. FAR ora pra-

Dc;\):mtowa Cor;rﬁefglé.l e
' ' : pesed FA R of 1, whichever 1s greater

ﬁeg}or{ai Commeraa] 1" No fess than the existing FAR or a pro-

- posed FAR of .05, whichever 1s greater

wandeh Residential/ _‘
Live-Work

No Jess than the existing FA R or a pro-
posed FAR of 08, whlghever Is greater

oo

* Civic/Recreational =

posed FA R of 0.8, whichever is greater

" No less than the émstlng FAR or apro- *

ings 4 floors or existing building
height, whichever I1s greater

i New additions on existing buiidings
: ... 3 floors or 60 feet, whichever is lesser

H
e | ——
V
o ! !

- e

u
|

"

. SEDCUM ‘
C wgAREp SO0
. Sia

BUILDING COVERAGE FOR

TRACTS LESS THAN 25,000 SF.

BUILDING COVERAGE FOR
TRACTS LARGER THAN 25,000 SF.

i
i
!
f

No less than 40% and no more than 95%
of tract area '

- 40% of tract area

35 - 609 Of tract area

40 - 50% of tract area

BROADWAY SECTOR 10

INDICATING EXISTING AND POSSIBLE BUILD OUT

Ceay M.\r.g

MINIMUM PERVIOUS COVERAGE

"None

15% ol tract atea



UREAN FORM

BROADWAY SECTOR 11

RULES
| FRONT SETRACK | SIDE SETBACKS i BUILDING LINES i BULK i HEIGHT
I. Regtonal Entertainment/Commercial | 12 feet from the curb line ‘ Side setbacks prohibited ‘1571 Continuous unbroken frontage required '~ - | -%.100% of bullding bulk must fall within =~ . ** Na more than existing height of the build-
. 1 : _ g = b R oL T o 120feetofthecurbline ™ T | - ingor 45 feet, whichever 1s greater
— ,,W,___r__________ — = . : s l : : a . i : :
ii. Civic/ Commercial [ 10 - 30 feet from the curb line * | ! ' Continuous unbroken frontage required 50% of building bulk must fall within 100
I ; f T B A =& 1 feet of the curb fine ' L
P RS | | LA ] § ¢ 5w P R S e et o 0 g ;
ili. Downtown Commercial [ 10 - 15 feet from the curb hne ; | - Continuous unbroken frontage required 80% of bulding bulk must fall within 100
b S 4 i | 60 feet set back from back of lot border- - Bestaf the curb e
{ | Ingresidential neighborhood : __
iv. Regional Commercial | 15 - 30 feet from the curb line 41 15 feet from curb line R .. 80% of building bulk must fall within 200
| 4 ; feet of the curb hne
| p i
. [




3| uREAN FOHM

|Building Envelope 2 (of 2)

STREET/USE i

MIXED-USE FRONTAGE STREET

Memoral Parkway, biberty Street, Rockwell
Avenue, Second Avenue ang Third Avenue

i. Regional Entertainment/Commercial
ii. Civic/Commercial

lii. Downtown Commercial

iv. Downtown Residential/Live-Work

V. Ciﬁléléﬁmmercial

DOWNTOWN SERVICE STREET

Belmont, Union and. Second Aﬁenue {north)

i. Civic/ Commercial

" ii. Downtown Commercial -

iii. Downtown Residential/Live-Work |-

Tv Civicf Recreational

BUILDING LINE

BUILDING LINE
LM e | snowA
SETEACK

SETBACK
o fOW

COMMERCIAL CONNECTOR STREET

FRONT SETRACK

15 feet from the curb line

15 - 50 feet from the curb line (o more

than 25% of frontage may be set back
more than 30 feef)

Up to 15 feet from the curb hine

Up to 15 feet from the curb line

SIDE SETBACKS

No more than 15 feet

—— - e

BUILBING LINE

BUILDING LINES

0

= =

SIBEWALK T .'-‘ )
iau
a . R e d

e T
LA —

COMMERCIAL FRONTAGE STREET

BULK

|
| imee
-+ [

HEIGHT

BROADWAY SECTOR 12

15 feet from the curb line ;

60% of building must fall within 70 fest
of ROW. line

Setbacks must total a minimum of 30%
of tract frontage on Rockwel| Avenue

No more than 15 feet

B e oL o N

" A zero-lot line development without side

sethacks Is encouraged

- 40 feet adjomlng'th.é'park‘ .

: Side setbacks prohibited *

- Side setbacks may be no'greater ‘than s E
.. 50% of tract frontage = g

" Side setbacks may be no greater than
.. 50% of tract frontage on Belmont Avenue
~and 35% on Union Avenue : .. LT e

Side setbacks nﬁay be no greater than
35% of tract frontage on Union Avenue

No less than 15 feet from the curb line

30% of butlding rrust fall within 80 feqt
of ROW line

15 feet from the curb line .

80% of brudding must-fall within 60 feet
of ROW lin=

Side setbacks may be no greater than
15% of the frontage of the tract |

Unbroken frontage encouraged

100% of building must all within 60 feet
of ROW line

.3
(1

20 - &0 Feat

20 - 45 fesy

80% of bullding must fall within 100 feet
of ROW line

20 - 51 feet

Up to 15 feet from the curb line

50% of building bulk must fall within 170
feet of RO W line

20 - 60 feet

80% of buillding bulk must fall within 170
feet of R O.W line

80% of building bulk must fall within 100
feet of RO W line

50% of bullding bulk must fall within 150
feet of ROW line

20 - 45 feet

20 - 60 feet
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BROADWAY SECTOR 13
GOALS - T
To realize the full potential of the current Broadway build-out and to enable infill and new
projects, commercial and housing, through the application of parking management strate-

gies, more efficient replanning /use of existing lots, and the creation of new parking lots and
an-street spaces.

PARKING AND BUFFERS PLAN. BROADWAY COMMERCIAL DISTRICT

Rules are based upon shared parking for everybody's customers.

We have identified most desirable uses and incentivized them with lower parking require-

ments. Such desirable uses are seen as primary which draw customers for main street busi-
nesses within the context of the Redevelopment Process. These preferred Primary Uses shall
also be given preference over other permitted uses (see Permitted Use, pp.6-8}.

Large lots owned by the City may be structured as demand for parking increases, with
access from a downtown Service Street.

APPROACH

To avoid the waste of space resulting from underutilized private parking for single-
PUrpose users.

~Fh andiond

0
o
4
%5

o
=

1
kD

ol

o

0 oadd

| QFF-STREET PARKING

i GREENSPACE DEVELOPED IN CON-
|_ | JUNCTION WITH ADJOINING USES

BUFFLR PARK

0 500 1000" @
T 1 f 1 " |
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Parking 1 (of 2)

GOALS

>

Te accommodate long-term parking demand for commercial
uses in consolidated off-street parking lots and structured park-
ing located at the back of businesses fronting on Broadway,
through contributions to the Cily/the Long Branch Parking
Authority.

To accommodate long-term parking demand for mixed-use resi-
dential commaercial uses in consolidated parking lots fronting on
commercial connector streets.

To encourage the consolidation of existing adjacent parking lots
to increase the inventory of shared parking spaces,

To accommodate Regional Entertainment Commercial uses with
heavy peak parking demands.

> To accommodate short-term parking demand for commercial

uses in existing and new street parking spaces on Broadway and

Downtown Service Streets,

AFPROACH

> To reduce the amount of parking required through a shared

i

inventory of off-street spaces.

e ks

The developer shall demon-
strate compliance with the
redevelopment plan, including
parking. The redevelopment
agreement shall provide for an
annualized contribution to the
Long Branch Parking Authority
for provision of required park-
ing spaces which are not pro-
vided by the developer directly.

i. All parking must be provided

by a developer in tocations
indicated or through paid con-
tribution to the Long Branch
Parking Authority, with the
consent of the City.

. All non-residential parking

must be shared and publicly
accessible and no parking
locations may have parking
restricted for a particular use.

. Parking must be located

toward the rear of commercial
developments fronting on
Broadway.

. Primary access to parking lots

and services for commercial
and mixed-use commercial
residential uses must be from
Downtown Service streets (see
Access Plan, pp.18-19).

vi. All on-street parking is for
short-term public use and will
not be considered 1o satisfy
the parking requirements of
businesses or institutions.

vii. Metered on-street parking is
recommended located on
Commercial Frontage,
Downtown Service, and
Mixed-Use Frontage streets.

vili.Landscaping buffers must be
provided in parking lots facing
Downtown Residential buifd-
ings and Downtown Service
streets (see Landscape Plan,
p.186).

ix. Parking lots for commercial
lots must be adequately
buffered from adjoining resi-

dential uses {see Urban Form,

p.9).

x. Parking for Downtown
Residential/ Live-Work uses
must be provided in consoli-
dated parking lots fronting on
Downtown Service streets
such as Belmont and Union
Avenue.

xi. Overflow or peak parking

demands for entertainment
uses such as theaters may be
accommodated in parking lots
in the adjoining Broadway
Gateway sector.

PARKING REQUIREMENTS BY LAND USE ZONE
I Regional Entertainment/Commercial

REQUIRED PARKING SPACES

i 1 Parking space for every 8 seats
> Performance art venues

ii. 1 Parking space per 1,000 feet for the fd]lq_yving uses:

> Arts and entertainment institutions /
Incubators related to the aris

iii. 3 Parking spaces per 1,000 feet for the following
uses:

> Entertamment-related businesses
> Restaurants, bars, clubs

iv. 4 Parking spaces per 1,000 feet for the following uses.
> All specialty retail
> Food produchon

OFF-STREET PARKING LOCATICN

All parking must be satisfied in shared parking lots/structured parking
on the same development iract/land use area or on designated shared
parking lots or structured parking lois in the Broadway Sector, with
consent of the City Criteria for allocation will be likely availabilty gnd
access.

PARKING REQUIREMENTS BY LAND USE ZONE:
B Civic Commercial

et

P IAT

B e :
k) e L

A 3 ¥
o R Ay D
&<

REQUIRED PARKING SPACES

i. 3 Parking spaces per 1,000 feet for the foilowing
uses.

> Lifestyle, apparel and general merchandise
> Mumicapal /Civic

1i. 3 Parking spaces per 1,000 feet for the following
uses

> Accessory uses such as specialty retail, coffee shops,
fast food, and pharmacy
> Office

OFF-STREET PARKING LOCATION

All parking must be satisfied on the same tract as the development

BROADWAY SECTOR 14

PARKING REQUIREMENTS BY LAND USE ZONE:
B pDowntown Commercial

REQUIRED PA%KING SPACES

I. 1 Parking space per 1,000 feet for the following uses
> Art studios and workshops

i. 1 Parking space for every 8 seats for the following uses.
> Performing arts venues

ii. 1.5 Parking spaces per 1,000 feet for the following uses:
> Downtown residential/Live-Work

=

3 Parking spaces per 1,000 feet for the following uses.
> Apparel and accessunes
> Cvber businesses
> Downtown ratat

-

1.5 Parking spaces per room for the following uses:
> Hotel/Business surte

vi. 4 Parking spaces per 1,000 feet for the following uses
> Educational and community
> Professional services/Offices
> Restaurants/Bars
> Service retail
> Specialty retal
> Z4~hour convenience stores

T

1. 5 Parking spaces per 1,000 feet for the following uses.
> Banks.
> Home furnishings
> Medical services

OFF~STREET PARKING LOCATION

All parking must be satisfied in shared parking lots/structured parking
on the same site of development tract/land use area, or on designated
chared parking lots with consent of the City Critena for allocation will
be likely availability and access



Pa rking 2 (of2) For general goals, approach and rules for Parking, refer to page 14.

|—I‘I'—I| [ .1||—|‘|—|‘r‘—

12

ol e

ROW

: e

12

Diagenal parking defined by extensive landscaping is recommended for Mixed-Use Frontage Streets.

PARKING REQUIREMENTS BY LAND USE ZONE:
| Civic/Recreational

REQUIRED PARKING RPACER

I. 1 Parking space per 1,000 feet for the following uses:

> Fitness Center
= Public Recreational

=
(]

FE-STREET PARWINE LDCATION

A minimum of 40% of the parking must be satisfied on the same tract
as the development and up to 60% may be provided off-siee

PARKING REQUIREMENTS BY LAND USE ZONE:
T ] Regional Commercial

REQUIREDR PARMSNG SPATES

1. 1 Parking space per 1,000 feet for the fallowing uses:
> Art studios and workshops

il. 3 Parking spaces per 1,000 feet for the following uses
> Auction house

1it, 4 Parking spaces per 1,000 feet for the following uses
> Antigues and antique restoration
> Bath and kitchen
> Furnrture
> Garden and home
> Home accessories
> Housewares
> Refinishing and repair
> Woodwaorking

OFF=-53TREET PARKING LOCATION

All parking must be satisfied on the Regional Commercial land
use zone In shared parking lots

BROADWAY SECTOR 15

PARKING REQUIREMENTS BY LAND USE ZONE:
T | Downtown Residential /Live-Work

NN sy L Tl TR oY A Ui
- o WRE —'t,,_: iﬁ.#@«--‘-_‘ﬂ__.—ql’- ,‘ﬁ %
lft’l—‘:"é&ﬁ.;@{?i“. P T 5 o

L Y

]

B

REQUIRED PARKING SPACES

i. 1.5 Parking spaces per 1,000 feet for the following
uses: ¥
> Art studios and workshops
> Live-Work

Ii. 2 Parking spaces per 1,000 feet for the following uses:

> Instituticnal multiple dwellings
> Mixed-income housing
> Senior citizen housing

ili. 3 Parking spaces per 1,000 feet for the following uses:
> Educational and community
> Municipal / Civic
> Neighborhood commercial services

iv. 4 Parking spaces per 1,000 feet for the following uses:

> Cyber businssses
> Professional offices

OFF-STREET PARKING LOCATION

Live-Work and Art Studios and Workshops:

One parking space per 1,000 sf must be provided on-site for
non-commercial uses and 0.5 per 1,000 feet must be pur-
chased from the City Parking Authority

Institutional Multiple Dwellings; Mixed-Income;
Senior Citizens Housing:
One parking space per 1,000 sf must be provided on-site

‘and 1 per 1,000 feet must be purchased from the City Parking
Authority

All required parking must be provided on site
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Parking and Buffers

GOALS

BUFFERS BETWEEM D!FFERENMT
LAMD USES

Buffers have two major geals. The first
goal is to create visual and physical sepa-
ration between different land uses to
minimize nuisance. The second is to
contribute to enhancing the quality and
volume of usable green space in the
neighborhood. In order to accomplish
these goals, strong design principles are
required in making buffers. It is also
important to consider maintenance of
buffers. It is not always necessary to
plant trees densely. According to given
envirenmentat and spatial conditions
there are many different design
approaches possible.

OFF=STREET PARKIMG AREAS

The redevelopment area contains many
off-street parking areas. These should be
landscaped as part of the redevelopment
area’s green system by planting trees and
shrubs in clusters in lets and surrounding
buffer zones. Pervious paving is also
encouraged in the parking area, to mini-
mize off-site drainage.

Off Street Parkmg Areas
and Buffers Between
leferent Land Uses

RECOMMEMDED TREES
s Green Ash-Marshaif's Seed!ess or’

> Réi:i Maple October Glory
> Red Oak .

> Crabapple Spemes

EECOMMEMDTD 3K "?.l_:”

> Arborvitae Speries

-
=

> Yew Speues o

> Mugho Plne

> Juniper Speqes

-0“:‘:-:E:1 MATERIALS i
> Pervious parklhg materials. crushed ©
brick, pulenzed granlte perwous :
biocks efc " o

LAYQUTS AND RECOMMENDED TREATMENTS

PARKING LOT CONDITION

NOTE:

All planter edges to be made of solid
stone. Timber picket fences at road-edge
conditions {as shown) are permittes, to
a maximin height of 3'6". Stane toe
walls cantaining ralsed planting, o a
height of 1'-6" above sidewalk level
(seat height} are encouraged.

PARKING BAY | BUFFER SIDEWALK STREET PKG
18" in. &
‘ | \
PARKING LOT ROADWAY
0 5 25 50

r — '

STREET CONDITION

LOW-LEVEL

GREEN BUFFER

» Continious acress —
duration of edge
condition

'r'-e
TP

SHADE-TREE

LI s ki

ta block vehicle
headlights
(Timber picket
fence or other™
suitable type)

PLANTER EDGE

> Parking paving to
recefve proper,
straight edge

treatment to defing—— LHUFFER
edge of planter L]

FENCE
> Minimum 3'8" henght
= Non see-through

o A

F=rrm

MNote: Buffers of < &' width are
permitted, but the property
owner will be responsible for
ensuring that vegetation have
sufficient surface-exposure for
roots to survive.  Whare
sufficient space exists, the
minimum buffer is &',

Rt Ll

PefNG AT 4 WLTTEE Sk JﬁHrIMIIW
T i yoli :

BROADWAY SECTOR 16

"] PROPERTY LINE

Hasawii 10T EDGE
= Ferilng paving To
re1p o8 proper,
aiaijint edge _—
Bisgment to
il edge

MAX, § PARKING BAYS

FENCE

> Minimum 3'-" height

» Non see-through to
block vehicle headlight
{Timber picket fence or
other suitable type)

PROPERTY LINE

‘ PARKING BAY

FAREING LOT

PLANTED SETBACK CONDITION

PAVED SETBACK CONDITION

b

Median with trees and flowers. ~ Off-street parking lots
bufferad with trees.

-

Parvious pavement far off-
street parking.

Pervious pavement for off-
street parking fots.

Buffers can be designed in varicus ways depending on the envi-
ronmental circumstances.

Landscaped median in parking ~ Waooden fence servas as buffer
lot. for off-street parking lot.

Shrubs and wooden fence &s
buffer for off-street parking lot.  buffer for off-street parking lot.

Traes and wooden fance as
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Siting and Landscape

LANDSCAPE
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REGIONAL ENTERTAINMENT/ | REGIONAL INDUSTRIAL
COMMERCIAL COMMERCIAL

CMITY/ ¢ DOWNTOWN RESIDENTIAL/ P BUFFER
COMMERCIAL | i LIVE-WORK

DOWNTOWN - CMIC/RECREATIONAL PARK/TRAIL
COMMERCIAL | | |

GOALS

The Broadway Sector envisages a mix of
commercial and residential uses that will
result in a livable downtown urban neigh-
borhood. Broadway requires a continuous
frontage of retail uses with frequent
entrances maximizing commercial expo-
sure to the sidewalk and right of way.

Mixed-use developments located to the
nerth and south of Broadway require fre-
quent residential and commercial
entrances fronting on tree-lined streets.

All tracts with non-residential uses are
required to provide landscape buffers, so
as not to impinge on the neighboring resi-
dential neighborhoods.

Land optimizing site organization is
required to reduce unproductive use of
land by combining parking, service ways,
and utilities in the rear or block interior.

=

Vi

RULES
1. SITING

i. The structures in the Broadway sector
should form a continuous frontage on
Broadway, served by large consolidat-
ed shared parking lots located at the
back of the retail.

.Semi-enclosed spaces such as bal-
conies and porches, terraces above the
ground level, and roof decks are rec-
ommended in mixed-use and residen-
tial buildings.

iii. Main building entrances to retail must

face on Broadway and Third Avenue at
a distance no greater than 30 foot
intervals to give multiple doors on the
retail street.

iv. Main building entrances to residential

and office components of buildings
must face on Belmont Street,
Broadway, Liberty Street, Memorial
Parkway, Third Avenue and Union
Avenue.

The site plan must be designed to
maximize the utility of mandatory set-
backs and easements.

i. Service alleys or shared mid-block
parking lots are required for all mixed-
use residential commercial develop-
ments.

.No buildings, enclosed structures, or
signage shall be permitted on or over
existing right of ways

. PLANTING

On tracts greater than 1 acre

. At least 5% of each large tract in the
Downtown Commercial and
Residential/Live-Work zone and the
Civic Recreational zone must be plant-
ed with native species of trees. This
may be satisfied by planting in buffer
areas, and on sidewalks and parking
lots undertaken by a developer.

.On tracts greater than 1 acre, at least
5% of the site in the Downtown
Commercial Residential /Live-Work
zone and the Civic Recreational zone
must be additionally planted with
native species of shrubs. This may be
satisfied by planting in buffer areas,
and on sidewalks*and parking lots
undertaken by a developer.

iii. Parking lots must be planted with

shade trees at the rate of 1 tree per &
parking spaces.

3. BUFFERS
i. Landscaped buffers are required

between parking, commercial uses and
residential uses.

ii. Reduired setbacks between adjacent

buildings of the same use category:
None; subject to mitigation of shad-
ows, light and easements, and City fire
and building codes.

iii. Required setbacks between adjacent

buildings with incompatible uses (from
different use categories): 20 feet or
landscaped buffer. .

iv. A 20-foot landscape buffer is required

in the following cases:

a. On industrial tracts, between residen-
tial and industriai use zones.

4. PAVING

i. Grass block paving, open faced pavers,
gravel, shells or stahilized stone dust
are encouraged in parking lots to mini-
mize impervious surfaces.

ii. The driving lane and handicapped

parking spaces in each parking lot
must be paved with an impervious sur-
face such as asphalt, brick or concrete
pavers, which make an easily accessi-
ble way in inclement weather.

5. UTILITIES

i. Service and utility rooms including
transformers, meter and junction
boxes, and dumpsters must be located
away from public R.C.W's. and those
adjoining residential uses must be
appropriately shielded by landscaping
to avoid visual/physical intrusion.

e

BROADWAY SECTOR 17

ii. f two adjacent tracts share a single

service access and curb cut, they are
permitted to locate a service area
within a common setback, provided it
is well [andscaped and shiefded from
view. In no other case shall such utili-
ties be permitted to be located within
a designated sethack or buffer.

iii. Location and design of utilities and

services must conform to City fire and
building codes.

iv. All storm water management systems

will meet the requirements of the ‘
Freehold Soil Conservation District
with respect to soil erosion and sedi-
mentation control and DEP rules with
respect to storm water management in
7:7E-8.7.

. All publicly accessible areas (inclusive

of parking lots and easements) should
be illuminated at an average minimurn
illumination of 1.2 foot candles, which
is to be integrated with the landscape.
Lighting should be incandescent or
approved equivalent white light (such
as metai halide) mounted on
approved pedestrian standard or
bollard. High-pressure sodium lamps
are not permitted.

- All streetscape elements such as light

fixtures, benches, etc. shall conform to
City specifications and be subject to
City approval.

.Loading (docks and access) for com-

mercial uses must be from a
Downtown Service street or from
within a rear parking lot.
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GOALS ACCESS PLAN

> To create a hierarchy of streets and access patterns that encourages a viable com-
mercial district anchored by a commercial spine bounded on the north and south
by mixed-use commercial and residential blocks and vibrant residential neighbor-
hoods. Strong pedestrian-ariented vehicular connections are proposed between the

commercial sector, residential surrounding neighborhoods, beachfront develop-
ments, and regicnal arteries.

To create a hierarchy of streets, focused on Broadway as the primary retaii corridor
served by connector streets that facilitate access to adjacent service areas, sur-
rounding neighberhoods and amenities, and nearby regional arteries.

Te encourage a vibrant, pedestrian-friendly commercial corridor well connected to
surrounding neighborhoods and the beachfront.

m M@ gpQg
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STREET TYPES STREET NAMES RECOMMENDED DRIVEWAY SPACING

RN Regional Artery

o U0

A WO

dn

Joline Avenue, Ocean Boulevard

v

Access prohibited. .
No new curb cuts permitted

no

B commercial Frontage | Broadway New curbs are prohibited excepting:
Street Access to new consclidated parking lots
| I with a maximum frontage of 40 feet on

Broadway. Access to existing parking lots
[ [

T
syrily

]
with a maximum frontage of 40 feet on o ) =l i % al ? =
jm] ‘:‘En—.u-.i';" e A @j\' ';]C]DGD .| ]'
Broadway. % , & I[N @a UﬂDDQQEE_.—JJ_nEQE:: gsmm—
—— _— —_ = %n = Ej——_ﬂ*ﬂmb_—'-*‘
o !
Mixed-Use Frontage Garfield Avenue, Liberty Street (partially), 1 - 2 curb cuts per block permitted, on 8 ‘é Sl :
Street . Memorial Parkway (partially), Second either side of street. = e ¢ - m
: Avenue (partially), Third Avenue = & = i
1 | = _— o
B  Downtown Street Service Belmont Avenue, Union Avenue | No more than 3 per block in each side of
the street.
a DD o Bhﬂm N s
P Residential Street C.P. Williams, Central, Chelsea, Conover,

%y . ol lB 5
Consolidated lots that are more than 200 9N Gonot o lopepg b e
Eastwood, Ellis, Fifth, Fourth,Halberton, feet wide: Ideally 125 feet apart. . QQQ Lot Y o&o \ ‘:@gq‘g B o
S - N LN RPN 0 el i B
Jane, John, Laurel, Lippincott, Park, Multi-family homes with lots more than
Rockwell (partially), Seaview, Seventh, 50 feet wide: 2 curb cuts per lot.

Single family homes with lots up to 50

Sixth, Slocum, W. Columbus, Wilbur Ray

a 500 1060" @
feet wide: 1 curh cut per lot.
School Street Memorial Parkway (partially), Monmouth 1- 2 curb cuts per block permitted, on
Avenue either side of street.
I .
T | Alleyway I Lewis Avenue, Stokes Place

Curb cut locations should maximize park-
. ing potential on the alley.
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4. BROADWAY SECTOR 19

LOCALITY PLAN RULES ACCESS DIAGRAM! COMMERCIAL FRONTAGE ACCESS AND SERVICE ACCESS

i. Parking and service alleys should be
located at the rear of development
fronting on Broadway with access from
commercial connector streets.

il

v

i AR

ii. Consclidated parking lots fronting on
service streets must have no more than
two curb cuts and should be adequate-
ly buffered from the street and adjoin-
ing buildings.

e e

A — S e e

Il No new construction of structured
parking shail be permitted fronting on
Broadway.

T iv. New curb cuts on Broadway are pro-

| hibited except when providing access

| to new consolidated parking lots with
| a minimum frontage of 40 feet on

# Broadway.

v. Service access for commercial tracts
must be from designated parking lots.

Service bays must be buffered from \‘ 08P A

I S AT O =

adjoining tracts. -\f_-".,%’ ‘\b Flhk g
vi. Primary access {front doors) for mixed- 2l

06%3
N,
!
I

use residential commercial builcings
are required from commetcial connec- g?\
tor streets. -

<

a
=
Dlj:‘
3eadan

vii. Improve connections to the beachfront
by channeling access to the beach
through major connector streets.

viii. No streets will be closed for pedestrian
access.

ix. Primary pedestrian connections

P - f -] e - N between the commercial district and

oL b T g, FJ1 ¥ I . the surrounding residential neighbor-

P, B S L hoods should be facilitated along the
A R O major commercial connector streets,

&)
x. Encourage bicycle and pedestrian 2o d o X ;;"B c:g
access by means of well-enforced P R <y A Eg? o 2
. . a ]
APPROACH speetlll llfe]ecstncttions ;)n a:[cciss and tcom(; B@Q@ == % s > %j] %%‘a o)
The street typologies reflect the adjacent uses, parking and service requirements, and the rT|1erc||a q ron agi sdree > relqkuen ;n %C} o® (\éo oW\ e O % oo 5
urban design character of the sector. Traffic calming techniques that reinforce the destina- Eleary lerrt\acrjclal itlcrosswa S pi e %} ‘- PR = % Eﬁ% h
tion pedestrian environment are embedded in recommended R.O.W. treatments. fan-oriented Ighting, appropriate : o % 7
_ street furniture (e.g. benches and 5 ) Dﬂplﬂ
> To improve the safety and efficiency of the existing street by the location of parking planting), street fronting retail, and SEs
in shared off-street |ots located at the back of the retail corridor. mid-block passageways that link shops
> To improve connections between the commercial corridor and the beachfront that and back lot parking. =
will encourage residents and visitors to move between the two districts. xi. A bicycle path should be developed - n.
> To facilitate direct access to the commercial corridor while discouraging through along major neighborhood streets in ' UE Y
traffic through residential neighborhoods. the area to connect schools, the N et
commercial area, residential neighbor- ‘g o) E % 5
hoods, Ccean Boulevard and the % = %5
beachfront. =B ‘;D 2
g g "=
g o .
i) =)
Ll B R R
a|\Fd__ &
o

|

(&)
000 BICYCLE PATH
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GOALS

BROADWAY SECTOR 20
LANDSCAPE PLAN
Landscape Design of the redevelopment area has the following major goals:

> To create an area-wide green environment with generous landscaped streetscape in

order to provide year-round comfort and livabte public spaces for residents, shoppers,
professionals and visitors who frequent the area.

> To create effective buffers between residential and non-residential uses.

> To improve links between the commercial district and the surrounding neighborhoods

streets lined with shade trees to facilitate a pedestrian environment, and to mitigate
heat island effects.

> To contribute to the legibility and accessibility of the commercial sector.

STREETSCAPE TYPES

The intensity and design of the streetscape must be coordinated with the uses fronting
each street.

> Commercial Frontage Street
> Downtown Service Street

> Mixed-Use Frontage Street
> Regional Artery

> Residential Frontage Street
> School Street
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BROADWAY SECTOR 21

ne %ﬁ% REGIONAL ARTERY STREETSCAPE
Qj;»}% 2= 2510 Regional Artery Landscape Area:
i ! ~llmooe it
ot P R
P B LR 'RECOMMENDED TREES
3 \‘. (:HI‘ o [w i)
f%y%f%}-as T s > Little Leaf Linden
sediBde o o2 T : N
[ = - R . N
- BOREE T ok > London Planetree Bioodgood
s‘“n%ﬁ@fé%%%fj e :
FBagz? o > Sycamore Maple .
'} 1
' ‘

= PETIJG

RECOMMENDED SHRUBS

" » Cotoneaster Species

s]
EDEE i ‘Eg e Jor Well-tended continuous hedges Wall-landscaped fences and garderis encour-
= | 15 B R
=l é‘i%ﬁ | i > luniper Species age pedesinian use
S BEE a5z "l @pﬁamﬂﬂ, i 3 : : |
o’ . =X o RN
2 E sooc W, | >Yew Species
R 3 e : o T
)
=T 3 U = OTHER MATERIALS
D LA nrontiiesetinn |
& | mﬁﬁ—%~%b B iﬂn s (e /ﬂw‘ > Unit pavers In pedestrian crosswalks
. M, e Y LU ) ik il
R > a0 e WEadl
5% Q"M-Eﬂﬁmg’—dxﬂgc’f A o N o U DO s
Nt 0y o oD 8 Sommrin s o e |
DN NN Y N T R PR ST B RN W=
o« s 1006 @ %
STREETSCAPE GOALS ' - > .
REGICMNAL ARTERY LANDSCAPE AREA Well-kept flowers shaw the quality of the com- large trees create comforiable micro-climate on Well-landscaped shrubs and trees encouiage
Taumly sidewalks nadestrian usa

The major goal of the area is to make Joline Avenue a tree-lined regional access road to the
beachfront and Broadway. Paved sidewalks are recommended in order to facilitate pedestri-
an access. Pedestrian-oriented lighting and directional signage are recommended.

COMMERCIAL FRONTAGE STREET LANDSCAPE AREA

The goal is to create pedestrian-friendly streetscape along retail frontages that accommodate
shoppers, professionals, and residents. Landscaping should complement zero-lot line-build-
ing frontage, hard landscape such as amenity strips, continuous crosswalks, planters, trees
{especiaily an corners), shrubs, and seat walls. Bollards and pedestrian-friendly lighting and COMMERCIAL FRONTAGE
furniture are recommended. STREETSCAPE:

Frontage Street Landscape Area:
COMl‘vi_ERCiAL ALLEYWAYS, BACKS OF SHOPS ANMD SENMil-EMCLOSED OPEN SPACES .
To enhance the legibility of the various alleyways and semi-enclosed open spaces that con- RECOMMENDED TREES:
nect the main retail corridor with back streets, parking lots, and businesses in order to create

oy . , . > Honey Lo Holm
a permeable commercial district accessible and used from afl sides. Landscaping can be used i aor

as way finding elements renders circulation routes legible. Shademaster
> lapanese Pagoda Tree Regent Pedestnan friendly signage Street furniture with Trees emphasize comers of Patted shrubs and trees - Facades with very small Wel-placed graenery nviizs " -

ENCLOSED URBAN SPACES AND SQUARES . - 0 and fighting create high qual- retractable awnings. blocks eccentuate retail enrances - .. - SPaces can still add greenery . * - shoppers to enter -

) . > Japanese Zelkova Viflage Green ity retal ehvironment .15 to then facade presentation % - ¥
To create semi-enclosed spaces landscaped with trees, benches, shrubs, and flowerpots that s Tl T ;i )
draw in pedestrians and encourage spillover from sidewalks cafes and restaurants. s m
Landscaping should be used to accentuate primary or second entrances to shops facing back RECOMMENDED SHRUBS:
alleys and lots. > Cotaneaster Species

GATHERING SPACES

Landscape spaces with the capacity to accommodate outdoor performances, outdoor enter-
tainment activities and public festivals to aliow the congregation of large groups of people.
Large landscaping elements like trees can be placed at the edges of spaces, and elements OTHER MATERIALS®
that can be temporarily relocated like potted shrubs, flowers and ornamental trees and fur- :
niture should be located in the center of spaces.

s Juniper Spéues_'

> Yew Spéctes

R

Fetail entrances facing on - “ . Semi-enclosed urkan squares
parking lots accentuated by #: - - landscaped to accommadate
B landscaping B P S large gatherings of paople -

Bollards define and protect Public alleyways are land- i Trees create comfortable Alleyway landscaped to
pedestrian areas scaped 0 accommadate - " - mucro-chmate in encloged encourage ouidoor retail
' spillover from cafes © 'L whanspaces actwiy oL

> Granite or brick paving

All businesses are encouraged to spili out onto the sidewalk in front of their premises, provided: > Street furniture in natural finishing

> They leave 6 feet unobstructed sidewalk width from the curb for through
pedestrian circulation.

> The tenant shall maintain the portion of the sidewalk they occupy.
> The sidewalk encroachment is temporary and with consent of the City.
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STEEETSCAPE GOALS

MIXED-USE FRONTAGE STREETSCAPE

The landscaping is envisioned to compiiment a dense residential urban neighborhood that
has both commercial and residential uses. Mixed-use streets should be landscaped with trees
and potted plants to provide pedestrian-friendly commercial-residential streets and side-
walks. Trees should provide shaded sidewalks while not visually blocking shop fronts.
Landscaping and gardens for residential uses should face onto the street. Generous side-
walks with benches should be provided to encourage lingering on the streets and to encour-
age pedestrian activity.

In residential zones landscaping such as trees and hedges should also function as markers to
accentuate important routes and provide a residential environment with shaded sidewalks
lining the roads.

DOWNTOWN SERVICE STREETSCAPE

The landscaping is envisioned to compliment pedestrian activities in a dense urban neighbor-
hood while buffering service areas such as shared parking lots fronting on service streets,
Downtown Service streets should be landscaped with trees and hedges to facilitate pedestri-
an activity generated by both commercial and residential uses. Trees should provide shaded
sidewalks while not visually blocking shop fronts. Shared parking lots frenting on Downtown
Service streets should be adequately buffered by trees, hedges and low walls to shield them
from both pedestrians and users of adjacent buildings.

MIXED-USE FRONTAGE STREET
STREETSCAPE

Mixed-use Frontage Street
Landscape Area

RECOMMENDED TREES
> Little Leaf Linden
> London Planetree Bloodgood

> Sycamore Maple

RECOMMENDED SHRUBS
> Cotoneaster Species

> luniper Species

> Yew Species

OTHER MATERIALS
> Unit pavers in pedestrian crosswalks

DOWNTOWN SERVICE
STREETSCAPE:

Downtown Service Street
Landscape Area

RECOMMENDED TREES
> Honey Locust Hofma

> Japanese Pagoda Tree Regent

> Japanese Zelkova Viflage Green

RECOMMENDED SHRUBS
> Cotoneaster Species

> Juniper Species

> Yew Specles - °

OTHER MATERIAL
~ > Granite and brick paving - ...

WL > Street furniture In natural finishing

BROADWAY SECTOR 22

Fbunesdiam nine o wall raee

g

Mixer-use streat with strest parking and shade Landscaped facades of public and community

Trea-lined streets with pedesirian paths con-
tiges buildings inwite pedesinians to inger

nect to residential nrighkorhoods

Shated mdewalks contnbute 10 pedesinan
frizilly retail enviropment

I Lardhcapen, pedestran-foendly e ase
COmFnaiTial strest

Greenspace of residential mixed-use develap-
ment front on the stieet :

", Off-street parking lot buffered from the streat Tree fined sfrest with on-street p'arkmg [

gncouraged -
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STREETSCAPE GOALS

RESIDEMTIAL STREET LANDSCAPE AREA

The role of this area is to create quiet and safe neighborhood streets as open spaces for resi-
dents by providing sidewalks with integrated on-street parking spaces, discouraging through
traffic, and by planting trees. Individual setbacks and cooperative landscaping by each of the
residents also enhances the coherent residential streetscape. Discontinuous streetscape, such
as ornamental planting, trees trimmed in unusuai shapes, and tall walls are discouraged.
Low wooden fences and hedges are suggested. Add traffic calming mechanisms.

ALLEYWAYS

Parking alleyways at the back of housing—mainly for used for access—should be a semi-
public zone with low hedges and fences separating the alleys and the housing. Small back
lot gardens facing the alleyways are encouraged.

BICYCLE PATHS

Bicycle paths are envisioned on a number of residential streets and the abandoned railway
easement in the Monmouth and Lippincott overlay districts to facilitate connections between
the residential neighborhoods, elementary schogls, the Broadway commercial district, and
the beachfront. Existing streets indicated in the Access Diagram (see p.19) should be
striped to accommedate the path. The railway easement should be paved and landscaped
with trees, hedges, and shrubs to accommodate both bicycles and pedestrians.

A[Ieyway-Parking' Street

- RECOMMENDED TREES =

RESIDENTIAL STREETSCAPE:
Residential Landscape Area and
School Streets

RECOMMENDED TREES -~ = |
> Crabapple Species -
> Hawthorn Species

iy > Pin Qak
% > Sweet Gum
RECOMMENDED SHRUBS Canprant londaEape Sessgn Creses hefrqualiy
3 space

o Bayberry R
> Cotoneaster Species -
> Mugho Pine

= Yew Speces

Street parking 1s enzouraged n residential nesgh-
borhoods

“ALLEYWAY LANDSCAPE, BICYCLE PATH |
AND S5CHOOL STREET LANDSCAPE:

> Crabépblé'Sp-eaes" :
* > Green Ash Marshall's Seed!esé_ or £
Summit _ .

> Red Mapl-e”Octobér Gfojry
>RedOak i M

il frayye garen tae farore ik

RECOMMENDED SHRUBS
21~ > Arborvitae Species .

R

> luniper Species *
S > Mdghb Pine .~

> Yew Species

OTHER MATERIALS ,
> Granite and brick paving -2 7

Bieycle paths encourage Iinks in naighborhoed
between schools and residential areas

BROADWAY SECTOR 23

Pedestnan-riendly residential strest with
“nacked down™ curb cuts and pedasirian
crossings i :

iy

Through wraffic is discouraged fo provide safe
environmant

Trees, hedges and shrubs lining streais pio-
vide shaded sidewalks

Olnsn gt s2tfe gesvce alleys

Bicycle path lined by hedges and shrubs

A e Fr

¢ Tree-hned school streets -

Street bus drop off and parking ensura easv-
scheol access
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Frontage Street Commaercial

> Infill Lot

> Corner/Feature

A%

Filing in of vacant icts In existing
urban texture

GOALS AND GENERAL AFPROACH

CYERALL COALS

> To spread regenetation through neighborhoods
adjacent to a cohesive, lively street that has a
long history and serves as the cultural, community,
and commercial spine of the city

Commercial areas in Long Branch offer opportu-
nities for rencvation of bulldings, additions, and
new Infill construction Recaptuning uncccupied
space for retall, commeicial, and other uses can
provide needed economic opportunities fer the
property owners and the surrounding area New
infill construction also intensifies commeraal
activity and increases the overall quality of the
entire community

MEW BUILDIMGES GCALS

> To fill In existing vacant lots with high-quality
commercial properties capable of contnbution
to the genetal upgrading of the quality of
commercial streets, and the overall physical
image and energy of the Broadway Sector New
construction should he contemporary but based
on traditional commercial patterns that include a
pedestrian orientation and large amounts of
glass fronts

PROVIBITEDR / DISC

EXIETING BUILRIMEE CEOALS
> To encourage preservation and sensitive refurbish-
ment of buildings of historic character and value

> To encourage the upgrading and renovation of
existing buildings to improve their relationship to
the street as well as their generai image (width-
to-height proportion, matenality, facade articula-
tion, etc) There are several lecations where
addrtions to existing commercial buldings can
occur and where new mfill construction 1s poss-
ble Cwmers of existing buildings should, addi-
tionally, determine where existing square fontage
and under-utiized upper levels can be renovated
for an exsting business or for entirely new uses
such as art, craft, or siudios

GEMERAL APPRCACH

The filhng in of buildings on vacant sites and the
long-term replacement of lower quality existing
buildings 1s a goal that can and wiil occur incremen-
tally, as property value increases as a resuft of
positive new Intiatives in this direction It 1s essential
for owners and tenants to realize that each positive
contributior: to the urban streetscape advances the
cause of creating a vital, viakle and pleasant urban
enviranment

Commercial premises are integrated mio a lasgel
fabric, creating a harmorous whole

awmirgy jre pit

Restrained signage and good combination of
metenals g shopftants and awrning

Good malsr =lity =0 pnlue-oimniastiong |
65 On Aldrmaiill By L |y | sy
sgitully onmmudarind

Lively sidewalk scene 15 created by large, open-

r_

Aflat, unarticulated facade, with nd signage
wvisible to pedestriens of the same side of the
street Display window sill haights are toe high

Low, poorly miopertioned buildings with cars
reading as the mosi praminent element in the
COMpOSttion

Bare, unarticulated facade with no intsgration
of mulbple elements to create visval cohesion
and interest

Large, rear parking areas should be avoided

Regional Commercial
{includes Frontage Streets)

> Corner/Feature/Free-standing

> Filling in of vacant lots in existing
urban texture

L=

Goad massing and public profife Awnmg over
walkway Parking areas disinbuted to mmimize

Long and low retarl facace 1n an area of smaller buildings 15 broken up into articulated bays to inerease
Fedestrian appeal and to blend with the rhythm creatad by the width of existing building on narrower lots.

Scale 15 not overwhaiming Awnings mediate
facade Parking is at intimate scale for slowver
Impact vehicls speeds

BROADWAY SECTOR 24

GOALS AND GENERAL APPROACH

DYERALL TOALS

> To achieve the following (in conjunction with the
above-stated goals for Frontage Street
Cammercial)

1 The creation of anchor developments that
have the potential to increase the averall
actmity and viability of the Broadway
corridor,

2 To enable new development on a larger than
ad-hoc scale and to increase the range of
retail/commercial floor areas available to
poiential tenants;

2 7o create "gateway” developments that
anchor the ends/edges of the retall area,
and developments that provide a substantial
presence on available corner sites within the
existing fabric of the Eroadway corndor

ROMIMITESFDISE

other aspects are wrong

lines

TLURA

Avaid blank, overscaled maflls sting in a "sea”
of parking Even good mateiials won't help if all

Site 1s defined almost exclusively by parking,
with building set back on all sides from proparty

GEMERAL APPRCACH

The regional commercial type (as its name suggests)
15 Intended fo provide retal opportunities for cwners
and tenants to a range of customers living within a
larger radius of the retaler Each building/develop-
ment 15 more of a destination for a larger community
and thus offers a vaniety of additional retail, commer-
cial and entertainment opporiunities to cornplement
those of the smaller-scale lacally focused retall and
commercial

CAUTIONARY NOTES

An inherent potential problem with larger-scale
regional commeraial developments 1s that if then
greater size and bulk are not dealt with in an archr-
tecturally and urbanistically sensttive manner, they
can overwhelm adjacent or nearby properties, and
contnbute negatively to the overali image and feel
of'an urban area It 1s therefore essential that these
developments be executed with the utmost care,
with special attention being paid to siting, facade
articulation and the placement of parking
Additionally, as a result of substantial parking
requirements, efforts should be focussed on the
design and implementation of green buffers, fenc-
Ing, landscaping, and pedestnan access

Excessive paved surfaces in the front of a ship-
ping cemier thai would otherwise be well-
scaled and affective

—-—

Aetail building sits in a “sea” of parking, 1esult-
ing n poor wa kability of area and bisak
streetscape
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) . ) . X . BROADWAY SECTOR 25
The information contained on these two pages is a general guideline for desirable practices.

For specific requirements and prohibitions, refer to pages 26, 27 and 28.

Commercial with Mixed-Use Above
(*Live-Work™)

Multi-Unit Residential
GOALS AND GENERAL APPROACH

> Infill Lot, or

> Free-standing, object building

OVERALL GOALS

> To achieve in conunction with Multi-Unrt
Residential projects

1. To foster a high-degree of mixed-use,
round-the-clock occupation of areas directly
adjacent to Broadway

2. To offer a brozd vaniety of retall, commercial,
and residential spaces to a mixed community.

3, To contribute to long-term viability, safety
and usability of the Broadway Sector as a
place with a high degree of diversity of peo-
ple and actvties .. 1 T

NEW BUILDINGS GOALS

> To fill In existing vacant lots with high-quality
mixed-use properties capable of simultaneously
contrbuting to the general upgrading of the

REQUIRED/ENCQURAGED

Stores ard npartments iy Separie s
but are iniecratas ints & harroniou whials

Gammercial at ground level, residences above
Street trees and carefully chosan burlding and
paving maiaiials

quahty of streets, and providing live-work
opportunities. New construction should be
contemporary, rather than histoncist-pastiche,
favoning the incorporation of enduring and
appealing buliding elements such as balconies,
large wirdows, high ceilings, and farge glass
surfaces at first-floor level

FROHIBITED /DISCOURAGED

GEMERAL APPROACH AKD
CAUTIONARY NOTES

The siting, massing and matenality of such buldings
will determine the extent to which they are able to
function as “anchors” o1 "generators” in areas that
he beyond Broadway Unlike the infill or regional
commercial bulldings of Broadway, these buildings |
cannot depend on the pre-existence of a regiment-
ed, logically ordered and easily emutated urban
“fabric” within which to site thernselves. These
buildings should therefore be conceved of as having
the potential to have a positive, exemplary and :
generative effect on surrcunding properties.

Additionally, since these buitdings will generally have
on-site parking reguiraments, it 15 essential that
utmost attention be paid to green buffers, fencing,
landscaping, and pedestnan access

Excessive signage and bricked-up winiiprn on

e mooast above-sicee sparimeni= con e s Stark facade, too few entrances, and a barren
s ol dd-kaur inhokdiatidity ord commeunity ! sidewalk reduce options for tanants and the upper lavels diminizh residantial poesince
akdie passers-by alike

Ground floor retall and upper floor residential .
Integrated into a cohesiva composition

*Drab materials and poor diffarennation between
ground flocr commercial and upper residantial =
maks far a poor strestscape s

 Flat, undifferentisted facade with ground-level ..
% stores set oo fa) back and too deaply recessed ~ =
S nporten e o S L

% > Garden apartment, condominium, etc

REDURED/ENCOURAGED

GOALS AZND GENERAL APPROACH

CAUTIONARY NOTES

The notes for Live-Work (see opposite) buildings are
applicable to the multi-unit residential type, as
relates to the positive potential Inherent in Indvidual
buildings or projects, as well as potential negative
impacts

OVERALL GOALS

> To achieve in conjunction with “Live-Work”
projects '

1 To create alternative, urban residentiai types
within the existing fabric of the community,
encouraging a greater diversity of inhabi-
tants and densities of occupation {the iatter
contributing positvely to the viability of
Broadwvay Sector retaill and commercial)

2 To enable the growth of the qity without
requiring extenston of avic infrastructure
beyond existing boundaries through densifi-
cation of the existing aty fabne

3 To permit a larger number of inhabitants to
be within walking distance of area retail and
commercial sites, thus improving street-Ife,
safety, and neighborhood growth

GENERAL APPROACH

These bulldings /projects are seen as being major
“backstage” contibutors to the long-term goals for
regenerating the Broadway Sectot, largely because
of their ability to ncrease populations locally, assist-
ing in commercial viability

PROHIBITED/DISCOURAGED

Wekipropartmnigd bulllings with facade divided
I reats apgeananty'of smallet toildings. Large
winivres

Freguant articulations cieate views and good
Indoor-outdoor relationship” Large windaws
Increase strest safety

graevapace & nuebien of wircinys fronting
ontn quikl arsae

Balconies and porches provide facade artcula: | Free-standing "box” fluating'ln space, unan-

tion {architectural Inferest) and eye contact
between streat and binlding ing

e i .-‘FE
A parking area with no landscaping dominates
the presence of what eould otherwase e 2 suc-
cessful project

Garage doors bacome the mast prominent fea-
ture on the strest

Drab matarials, flat facade and an out-of-scale

chored to site by scale, matenals or landscap- relationship with neighbors
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A & B: Burldmgs and Facades

A1- NEW BUILDINGS

REGUIRED

EMCQURAGED

(includes additions to existing buildings)

GENERAL

B1- EXISTING BUILDINGS

A1.1.1: Main retall level floor-to-floor height not
to be less than 15 fest

A1.1.2: No new single story bulldings are per-
mitted, except where the floor-to-ceiling height
will be min. 25 feet and incorporate a partial,
internal mezzanine {mezzanine not to exceed
50% of retall area, to be set back from primary
tacade of the building and to comply with City
building regulatlons)

A1.13: All new bulldings to have pr;mary and

.. secondary facades composed of natural clay

brick ot natural stone

REQUIRED

A1.2.1: Buldings that will relate sympathetically
in terms of massing, cornice ine, overall height,
etc with existing multi-stary retail and mixed-
use Broadway corndor bulldmgs of hlstorlr

N value i

Al.2.2 Bu1|dlngs of hzgh arch|tectural quallty are
encouraged, within the framework of these
Rules. Butldings that will incorporate color as a
primary element of therr design, or that would
deviate from rtem A1.1.3 require written
approval from the City for the deviation “Such
projects will be adjudicated on a case-by-case
basis, based on their overall archrtectural merit
and the contribution they weuld make (stylisti-
cally and programmatically) te the urban fabric
of the aity

ENCOURAGED

{inctudes hlstorlcal buildings})
GENERAL -

Detalled informaticn on the preservation of
historic buildings can be cbtained from the
National Park Service

http /Asww2 crnps gov

fadddngenndad

& ""1 f
b 1 :

Suceessful refurbishment of an existing building of architectural

merit. Shopfront, upper windows, awning and signage are sensi-
tive to the scale and materiality of the existing building. Vintage
sign and original shopfront elements have been refurhished.

B1.1.1: Basting businesses may be joined pro- 4
_ wided that the public entrances are a minimum

of BQ feet apart Floor plans may be combined,
provided that architectural variation varety Is
not disturbed

B1.1.2: New stories added onto existing build-
ing (including penthouses) shall step back from
the pnimary and facade(s) by a mimimum of 5
feet

B1.1.3: Unpamnied brick and stone must remain
unpainted

Fven modest existing buildings ofier great potential for renova-
tion and exciting new usss. Note the use of permanent facade
lighting alang the top of the front facade, the large symbal pro-
jecting sign, and the discrete illuminated naon sign behind tha
new awning.

B1.2.1: All attempts should be made to restore

and preserve existing buildings of architectural
ment or historical value and their architectural
components, as they represent a difficult-to-
replace and pre-existing contribution to a lively,
diverse, and viable urban fabric

B1.2.2: Existing brickwork or stonewaork that has
been painted or covered over should, where
possible, be returned to a natural fonginal state
(sandblasting, etc)

B1.2.3: Deteriorated pointing {mortar joints) in
existing leCIfWOI‘k 15 to he replaced to match
existing -

B1.2.4: Cleaning of existing brickwark is to be
carried out utilizing methods and matenals that
do not endanger public safety or contravene
State environmental guidelines

A conternperary building inserted into existing urban fabric.
Comnice lines and overal| heights and setbacks of historic build-
ings are respected, without preventing innovatian. Non-briciwork
buildings can be integrated into historic context, but high archi-
tectural design quality is a necessity. In Long Branch, requests
for deviation from required materials and colors will be dealt
with on a case-by-case basis,

P

H
i
b
|

s

PROMIBITED

Al 3 1: Matenals other than natulal brick or
stone for ptimary and secondary facades on
infill bulldings, and orr all facades on free-

" standing or partially free-standing buildings

~ Siding of any type, curtainwall glazing (except
as a component within a larger composition) 15
not permitted (see also A1.2.2)

A1 3.2 Primary facades may not be set back

from the property line at first-floor leveb{except .
for indents to create display windows, « :
vestibules, etc) At other levels, the sethack

" may not constitute more than 15% of the
facade’s surface area

A1.3.3: Mansard, hip and chalet style roofs are
not permitted. -

PROHIBITER i Res e

B'1 3.1. Buasting masonry may not be painted '

i pver, stuccoed, of covered W|th S|d|ng or other

daddings

B1.3 2. Busting masonry window or door open-
ings may nut be filled in on any area of the
building, at any level In a bmldmg of histonic
“value 3

- B1.3.3: Any aEteratlon or addltlon to an e)ustmg

building shall he subject to the rules of both
New Buildings (see A1) and Existing Buildings

_istou R}‘.QFL«

BROADWAY SECTOR 26

SPECIAL th 5¢.

Al41: BUIidlngS that atternpt to emulate a
period style through pastiche application of
stylisiic or “histaric” elements

_ DISCOHURAGED

A1.5.1. In certain instances, roof-types prohibit-
ed for Broadway corndor commeraial may be
permitted as feature elements of “Regional
Commercial” developments (see Design
Standards for Buildings 1, sample |mages
p 24 and A1.2.2)

A1.5 2; Ceramic tile panels or features may be
permitted (subject to color approval) if they are
incorporated into a cohesive facade design

B1.4.1: The removal of any bullding of historic
vaiue or architectural merit 1s disfavared {(See
B1.5.1 for rules relating to the replacement of
existing buildings ) Partial removal of existing
buiidings should only be conternplated if it will
lead to a substantial mprovement in the quali-
ty of the property '

B1.5.1: Replacement of Existing Buildings

> B1.5.1a: Ne existing building of any number
of stories may be replaced with a single-story
& buillding in whale or part on any portion of &
* building that will form a primary facade
(See A1 for single-story building with mezza-
nine, for exception to single-story restriction)

> B1.5.1b Any building 1n the Broadway

carndor that I1s removed, entirely or in part, 1s
to be replaced with a buillding of at least equal
number of stores

> B1.5.1c. Any alteration or addition to an
existing bulding shall be subject to the rules
(see Al New Buildings), but must repiesent an
improvement of the overall qualities of an
existing bullding and not merely of leasable
area

Definitions

PRIMARY FACADE: Fronting onto roadway {corner buildings will have two Primary Facades);

SECONDARY FACADE: Fronting onto laneway or rear parking lot/area;

LARGE BUILDING: Any building with Primary Facades in excess of 100 feet length or a footprint in

excess of 10,000 square feet.

HISTORIC VALUE: Any building constructed priot to 1940*, or as determined by the City. {*in order to
preserve the historic collective memory of Long Branch’s main street, all buildings built before this date

shalt be deemed to be of historic value to the district).

BROADWAY CORRIDOR: Fronting onto Broadway, or a corner property with one primary facade

fronting onto Broadway.

Historlc Butld ngs
lncentwe ‘

) Burldmgs tht have been demmd by the Csty
.4 having historic value i the Broadway . <
cornidor wit be aflowed 2 reduction inicontrr:, -
~_bution to park.mg requirements for. the dustrict, L
. #ihe bmtdmg s reteined and ma]ntmn&dm =R

- upgraded in-a waythat i substardialy i
zecordance with its onginat character and the

" Jongsterm aims of the Broadway Sector . -
I'-%elmentaves p 29 for deails. ARy




FOR BUILGINGS

RESIGN STANDARDS

C: Shopfronts {AND COMMERCIAL FACADES)

c1:

REQUIRED

ENCOURAGED

' FROMIBITED

GLASS AND OPENINGS;
VENTILATION AND SECURITY

c2: _
AWNINGS AND CANOPIES

c 3 e A A et E L S S S —

C1.1.1 Glazing: First Floor/main level:
> Minmum 60% of storefront to be glazed

> Glazing to extend from a maxirum of two and
a half feet above sidewalk level to a mimmum
of 10 feet above sicewalk.

Glazing: All Floors: Clear glass only

REGUIRED

C1.2.1: First Floor/main level:

> Large opening window/shopfront sections for
seasonal opaning of shopfront to the sidewalk
in restaurant and other approprlate retall types
(e g flonst).

> Creation of articulated shopfront surface to
increase display area and visual interest

> Creation of weather and sun protected zone
adjacent to shopfront to encourage window-
shopping

Upper Floors: Opening windows for natural
seasonal ventilation

ENCCURAGED

DISCOURAGED

EROADWAY SECTOR 27

SEECTAL/ BHISC,

. C1 3 1: All Ievels Tlnted or mlrrorgiass solar
! cling-shield matenals (Sunscreening to be via
| i awnings, if required [see C2 Awnings]). Note
' .». - that no glazed facade or surface that would ~ -

| N require tinting or mirror-glazing in order to <

. function successfully will be parmitted (see aiso
"D4.2.1}

€1.3.2: Window-type ot in-wall air conditioners
~ or extractor fans are prohibited in the primary
~ and secondary facades of any bullding at the
.+ first floor /main retall level and in the primary
“1 7 facade(s) on all levels

" PROHIBITED

C2.1.1: Permitted Materials: Canvas and/or
weather-coated fabric awnings, translucent
fabric-like plasti¢ awnings and glass canopies

Cc2.1.2: AWnlngs and canopies must be mount-
ed below the retall signboard if there is one

C2.1.3: Sighage on Awnings. Permitted to
identify & business, but only on the fringe,
front or side edge panel or berder

REQUIRED

LIGHTING

A shopfront of "total design”, where all elements
are co-ordinated, Recessed entrance increases dis-
play area.

Fuitirg panetz aflow for sadaons! nperig and axted
lemnt cortitct Butyuen storm e (utihe dlidsanll

Eyz-catching mullions and an in-store display
visible to passers-by.

C3.1.1: Interiors of premlses are to be ﬁIIumlnat—
ed between store-opening and 11pm or store
closing, whichever 1s later Signage and facades
{if diuminated) are io be lit from dusk to 11pm
or business closing, whichever is later All retail
businessas In the Entertamment District shall
make use of permitted types of Hluminated sig-
nage, as per rules for signage for -

Entertainment District (see D: Signage, p 28)

€2.2.1: Use of Canvas awnings is encour-
aged for the following reasons.

> Establishing a distinct look for Long Branch,
especially on Broadway, they provide
shelter fram sun and rain tc pedestrians and
shoppers

> Shelter glass surfaces from the sun, resulting in
energy savings and the ability to utilize clear
glass for best product display and vnsual pene-
tration of the store interor — ~,

= Use is encouraged also as markers of secondary
entrances, at the side or off a rear parking lot

"'NL

3.2 1 Lighting of all aspects of a business
premises should be well-considered, as good
lighting has the ability to

PURAGED

a) Increase appeal of merchandise,
b) increase public safety,

<) conirbute to the overall appeal of the retall
street - 5

A modern store makes use of an existing storefront. Note elegant color-paletts, facade and internal
lighting, signaga band and large glass surfaces. Night presence ancaurages window shopping and
anlivens the sidewalk and street.

= C1.4.1. All levels: The removal of orlgnhal

storefronts, windows and doors from historic
buildings 1s discouraged. Where these exist
and can be repaired, the long-term value of
the building and the leasable store area will -
be enhanced. If they are beyond reparn, or no
longer exist, attempts should be made to
replace with new storefronts to match exist-
ing/onginal

DISCOURAGEDR

~ C€1.5.1: No object {including signage and .
awnings) may hang lower than 10 feet above
the sidewalk or project more than three and a
half feet from the property Ime of the primary
or secondary facade(s)

SPECIAL/MISCE,

€2.3.1: Product advertising of any kind 15 not
permitted on awnings oOr canopies

C2.3.2; Aluminum awnings and awnings intend-
"~ ed for residential use are nat permitted

|“HﬂHIBITT 1¥]

C3 3.1: Lighting of facades and the |nter|or5 of
premises may not make use of “industriat”
. type ighting such as mercury vapor or low-
" pressure sodium {"yellow”) lighting. Colored
“ hghting 15 not parmitted except for special
temporary events {City approval required)

Awnings increase the impect of a corner
store, ntetnal pendant lights abava tha win-
dow seating create an inviting atmosphere.

F“—vﬁ;’w‘ L

HiZTdéina

HEF MO

A simple cantilever awning shields a
shapfront from harsh sun, Note the name
sighage on the front of the awning.

& coloeful awaing witn pajecnng signage and
Pnjie atmye. Lettere 1= bod Dt wel --considersd.

An elegant glass canopy announces the main
entrance fo a theater.

C2.4.1: Awnings can make a strong positive
visual Impact, or a negative one Awnings that
-are garishly colored, oversized or pporly placed

_simply as a means of attracting visual attention

are strongly discouraged as they will detract
from the overall balance of the retall street

_DISCOURAGER

See C1.5.1

-

SPECIAL/MISC.

C3.4.1: Any lighting that will negatvely affect
the visual comfort of pedestrians or shoppers is
discouraged Security lighting (especially on

" secondary facades facing parking areas} should
be integratec into the general design of the
premises

T ROAS IS

See C1.5.1

Internal fighting gives a store a strong presence at night. Note also the discrete but effactive
lettaring on the glass and the flag sign,



ED:ﬁgnage

D1: . .
GENERAL

D2:

[| DESIGN STANDARDS FORIALUILDINGS

REQUIRED ~

D1.1.1: Signage 1s to be in accordance with

Signage Rules (below, nght) and City Ordinances

D1.1.2: With the exception of allowable signage
for temporary events (see Signage Rules), all sig-
nage is to be of a permanent type, neatly -
designed and made, and properly weather-
procfed

REQUIRED

RETAIL AND COMMERCIAL

D3:

ENTERTAINMENT DISTRICT

D4:

RESIDENTIAL

Carn = tin design and mountiniy of signage is often the
{ir41 wuficat-an of care in the prauct or service being

sced

P Y -

Colorful, interesting signs are eye-catching yet elegant.

A unique shape with caralul ealad conmination
makes for a cohesive and puwestul vl mjan

Flags contribute to color and visual stimulation, but
must be replaced when damaged or faded.

D2.1.1: Pedestrian-tevel Lighting 1s required (see
C3: Lighting, p 27) and some of this require-
ment can be met by back-lghted signage or
direct external signage iHumination

_REQUIRED

H
e

i
1]
i
i
!
I
3

ENCOURAGED -

_ENCOURAGED

D1.2 1. Signage should, In color, style and mate-
rial, complment building facade design and
function

—

D2.2.1: Sign sizes should be kept to pedestrian
scale at the storefront level Higherlevel signs
can be designed to appeal to motorists

See also D1.2 1 above .

ENCOURAGER

D3.1.1: All retall businesses in the Entertainment
District shall make use of permitted types of
lluminated signage (min 50% of all signage to
be tlluminated type on retail business in the
Entertamment District) Such signs are to be
illuminated between dusk and 11pm week-
days, and dusk and 1am weekends

See also D2.1.1 above

REQUIRED

D3.2.1: The use of lumination at several scales
15 encouraged

a) Signage n-store and behind windows (e g
nean),

b} Signage wall-mounted projecting above the
shopfront, :

c) Signage on the secondary faf.ade, .

d) Lighting of primary and secoﬁ'd.ary facades
by spothghts

ENCOURAGED

P

* PROHIBITED

“PROHIBITED

DISCOURAGED

D1.3.1: Signage 15 area-specific (e g
Entertainment District, Residential, etc )
Signage suitablefrequired for one area will not
generally be allowable or approprate in others

'Ql.D1.3.2: See Signage Rules (below) for a full list

of prohibited signage types

D1.4.1: The use of maximum perrnissible sig-
nage allowances 1s not always adwisable
Signage should be selected not only for visual
impact, but for rts ability to harmonize with -

- building facades and neighborning properties
See examples on this and other pages

CBISCOURAGED

D2.3.1: Billboards are prohibited

PHOHIBITED

See D1.4.1 above

DISCOURAGED

See signage rules for list of prohibited signage

% types and applications There are no prohibrtions

specific to this category

PROHIBITED

D4.1.1: Residential signage shall be surtable for
non-retail/commercial applications Generatly,
color, size and placement Is to be considerably
more rastrained than other signage apolica-

tiors

drivers.

Think about how signage appears to a pedestri-
an walking down the sidewalk, as well as to

D4.2.1: Hurmination of bulding numbers via
indirect ighting 1s advisable, m ordar to assist
matonsts and pedestrians in finding buildings
at night

ey T —

o -

' "l e i
- _ "H =

A liyaly night etreet is created only thefugh ta eomenitied contritiaion by 8 ramber of besi
remeg The wwerall effect can be a minnst o panple seskivg aptErtsmmut &yl whipprg

HNluminated signage gives a street color,
safety and marketing strength at night.

D4.3.1: Commerciai or Retall type signage
15 generally prohibited See D45 1 for
exempiions

DISCOURAGED

BROADWAY SECTOR 28

PROQHIBITED
The following sign types are not permitted

Fov.

Floaf-mowsmied signk

I TDEO!

Intamaily lit signs

SPECIAL /S MisSC,

D4 5.1: Businesses such as corner stores and
bed and breakfasts may have commercrai-type
_signage, but this 1s to generally consist of dis-

. Crete facade lettering and one single board of

~ not more than 6 sf integrated in color and
design: inte 2 residential context

Signage Rules

1. Signage is permitted for the following:

a) Retail and commercial uses on the ground fevel,
on the primary or secondary facade;

b) Upper-floor retail and commercial uses.

2. Sign Types Permitted:
Projecting Object Sign, Flat Projecting Sign, Retail
Sign Band, Back-Lit Solid Letter Signs, Internally
Lit Individual Letter Sign, Neon Sign, Lettering on
Glass.

Note that the only signs permitted behind or on
windows are: neatly painted or vinyl-cutout
applied permanent lettering and neon signage.

3. Sign Types Prohibited:

Roof-mounted signs, plastic box signs with inter-
nal lighting, box signs over 25 sf. in size, signs
placed on motor Cvehicles or trailers, temporary
plastic or paper signs ar Eny temporary sign
material attached to display windows or door sur-
faces, free-standing signs (exception: see sand-
wich boards), strings of lights or pennants around
the site, except as approved for specific ar sea-
sonal occasions.

4. Sign Sizes and Projections:
Main Level:

a) Retail: Signage of all types taken together can
occupy a max, of 15% of the street-level facade.
No sign may exceed 6 feet in height. The max.
width cannot exceed 90% of the width of the
building.

b} Commercial: Signage of all types taken together
tan occupy a max. of 10% of the street-level
facade. No sign may exceed 4 feet in height. The
maximum width cannot exceed 50% of the width
of the building.

c} Projection: For both retail and commerdial signs,
the sign and its bracket may project na more than
42 inches from the building facade. No part of
any sign may hang lower than 10 feet above the
sidewalk.

Upper Levels:

d) Retail: Signage can occupy a max. of 10% of the
total facade area of the level on which the busi-
ness is located.

e) Commercial: Signage can occupy a max. of 5% of
the total facade area of the level an which the
business is located.

f) Projection: Projecting signs hung from upper levels

can be no higher than 25 feet above the side-
walk. Exception: In the Entertainment District,
larger projecting signs are encouraged, if they are
carefully designed and integrated. Such signs will
be considered for approval on a case-by-case
basis.

5. General:
a) No sign (including flags and banners) may cover

up or cause the removal of architectural elements.

b) Signs may not cover, either partially or completely,

existing windows.

¢) Outdated and excess signs and their standards

and brackets, used by the existing business or pre-
vious businesses may not be left in place, and
must be removed. All damage to be repaired.

. Flags

Flags are considered permanent signage, howev-
er, they may be used in addition to other signage
size and amount limits.

Flags may not be used as a location for product
advertisement.




8/ INCENTIVES

Special bonuses are awarded for the inclusion/provision of
the following items which further the redevelopment goals:

equal to 0.25 spaces/1,000 sf. of the ground floor use
requirement if more than 15% of the same building is
leased as art studios and workshops to tenants certified
by the City/the Long Branch Arts Council. The term of
the deduction shall equal the ter_[n of the art space lease.

i. The developer shall be awarded & deduction of parking
equal to 0.50 spaces/1,000 sf. of the ground floor use

requirement if more than 259% of the same building is V.

leased as art studios and workshops to tenants certified
by the City/the Long Branch Arts Council. The term

of the deduction shall equal the term of the art

space lease.

iii. In the Downtown Residential/Live-Work zone, the deve/-

oper shall be permitted a bonus FAR (without additional -

parking being required) of up to 0.10 for:

> Providing 15% of total units in the development for
affordable housing with the approval of the City.

BROADWAY SECTOR 29

. The deveioper shall be awarded a deduction of parking iv. in the Regional Entertainment Zone, the developer shall

be awarded a deduction of parking equal to 0.10
spaces/1,000 sf. of building footprint for:

> Providing llluminated three-dimensional signs
protruding over the sidewalk, approved by the City.

> Lighted theater awning/Marquee, approved by
the City.

Buildings that are deemed by the City as contributing
to the historic value of the Broadway corridor will be
allowed a one-time reduction in parking equal to 1
space/ 1,000 sf. of the building footprint for every
$50,000 spent on restoration in accordance with its
originai character, and which is approved by the City.

The developer shall receive a one-time matching grant of
up to $10,000 from the U.E.Z. for facade improvements
approved by the City.



